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What is the World WIldlife Foundation



WWF is the worlds leading independent conservation organi-
zation whose objective is to “create a world where people and 
wildlife can thrive together”.
The resources that WWF has allows us to track which animals 
are nearing total extinction and in perilous danger of being 
permanently wiped from the face of the earth directly from 
the impacts of humans on earth being viewed as something o 
conquer and not something to protect and cherish.



The attraction



Nearly all webpages that I could find are very heavily text based 
and not as visually appealing as they could be, granted they 
all had great photography, the overally layout and how it was 
incorporated in the sites was lacking in visual appeal. 
First impressions were that the competition is there and very 
professional, but lacking in proper visuals and often having an 
overload of imformation due to the richness of material in this 
matter. 

In order to make my website appealing, I needed to use pho-
tography and video in a way that both makes my page stand 
out and also get the message across. Imagery is storytelling so I 
must display it on my page in a way that compliments the story 
that it holds.      







Content Breakdown



The information on all the sites is virtually the same message, the 
structure is simple:
Because of _____ human impact, the _______ animal is suffering 
immense species losses and noow sits as critically endangered.

All sites have included imagery of the specific animal being             
discussed. The story can be written in a more concise way and put 
more emphasis on the why, whic his the most important reason 
for these sites is understanding why exactly these animals are 
dissappearng.



Strategy Statement and Goals



My goals overall is to inform and educate on the situation of these 
four animals, sitting on the edge of total extinction. My strategy: 
Graphics, using graphical elements to keep the readers eye mov-
ing throughout the page, subtle motion graphics, powerful imag-
ery and elegant typography. All while being laid out in a simple 
and easy to navigate style. 



Moodboard 



Moodboard



Sketches and Wireframes







Design Comps







Mobile version, Figma wouldn’t load 
iphone template.



Case study: my overall deciscion making was made solely on what I beleived to be the most 
most efficient and visually appealing way to display the WWF’s message and direness of the 
situation regarding animal exticntion in these specific four animals. throughout my coding 
journey this quarter my peers provided lots of beneficial feedback that helped me to better 
bring the message to the front of what i was displaying and focus less of the graphics being 
flashy and cool and more on what they are trying to communicate.  



Thank you, 


